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Under Choice Based Credit, Grading and Semester System
Course Structure
1

Mﬁmﬁﬁ Carrfmumtar*ﬁﬂr ‘03 03 )
5 |‘Environmental Studies | 03 5 03
l) I |
6 1y ene course from the 02 6 | Any one course from the w i
ving list of the courses : g list of the courses | il §
= 7 Wﬂmﬁﬂﬁmlmﬁmnsﬁeal % i ?'x athe. amﬁStatmﬂcal ' -ﬁ- = |

1 | Foundation Course - | 1 | Foundation. cagm«p 1l

2 | Foundation Course in NSS - | 2 | Foundation Course in NSS - II

3 | Foundation Course in NCC - | 3 | Foundation Course in NCC - I

4 Fnundatmn l:uurse in Physical Education - | 4 Fnundatmn Cuursa in Physical Educatmn -1
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Auditing V - Introduction to Auditing ¥1 - Auditing
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 *lList of Skill Enhancement Courses (SE . %,
ﬁ::rﬁﬁ‘*'%:ﬁ#ﬁﬁrﬁmﬁﬁﬂ {Any One sasa ofor
1 | Advertising | 1 -ﬂdven—rstng | l
2 | Field Sales Management | 2 | Field Sales Management ||
3 | Public Relations | 3 | Public Relations Il
| 4 | MassCommunication | 4 | Mass Communication |l
5 | Travel & Tourism Management Paper | 5 | Travel & Tourism Management Il
6 | Journalism | 6 | Journalism Il
7 | Company Secretarial Practice | 7 | Company Secretarial Practice Il
8 | Rural Development | B | Rural Development ||
9 | Co-operation | 9 | Co-operation ||
10 | Mercantile Shipping | 10 | Mercantile Shipping ||
11 | Indian Economic Problem | 11 | Indian Economic Problem ||
12 | Computer Programming | 12 | Computer Programming ||
13 | Logistic and Supply Chain Management | 13 | Logistic and Supply Chain Management | »~
14 Dlrect &, lﬂdlre‘c:t Taxatrun | 14 | Direct & Indlrect Taxation I
Semester lil will continue in Semester IV :
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Course - [l 1 ationCourse
Foundation Course in NS5 - i/ 2 | Foundation Course in NS5 - |V
3

Foundation Course in NCC - |V

1
2
3 | Foundation Course in NCC - |
4 | Foundation Course in Physical Education-1ll | 4 | Foundation Course in Physical Education - IV |
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2 Wﬂ the fﬂllomng list of the

Wr one grﬂ-up of courses I
2 | from the following list of the
oups [A/B/C/D/E/F)

Groups {A/B/C/D/E/F)
sz R

4 %@m cmsgsyﬁﬁm the m

F-Y

fﬁilﬁvﬂng !IS‘E Uf thE co u{ies

Note: Project work is

cans:dered as a specml' course mm.fwng appncanon uf knnw!edge in

- solving/analyzing/exploring o real life situation/ difficult problem. Project work would be
of 03 credits. A profect work may be undertaken in any area of discipline specific courses/

drsc;phne re.‘ated elective courses

-Fi’mﬁtiai ﬁcmuntlng and Audlng ’JII .

Financial Accounting

1 Financial Accountmg mmmtmg ¥ -

Financial Accounting

‘Financial Accounting and Auditing VIl -
‘Cost Accounting

Business Studies Paper |

Fh'uanciat -ﬁcmunting and Auditing ¥ -

Business Studies Paper Il

Business Studies Paper Il

1 Bankmgand Finance Paper |

Business Studies Paper IV

Banking and Finance Paper [l|

2 | Banking and Finance Paper Il

1 | Commerce Paper |

Banking and Finance Paper IV

Commerce Paper Il

2 | Commerce Paper Il

1 | Quantitative Technigues Paper |

Commerce Paper IV

Quantitative Techniques Paper |l|

2 | Quantitative Techniques Paper II

Economics Paper |

Quantitative Techniques Paper IV

Economics Paper ||

Eﬂc:-nurnics Faper IV
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Trade Unmmsm and Industrlal Reratmns

Trade Unlomsrn and Jndustrral Flelatmns 1
Paper | Paper ll
2 | Computer system & Applications Faper!l | 2 Computer system & Applications Paper Il
3 | Export Marketing Paper | 3 | Export Marketing Paper |l
4 | Marketing Research Paper | 4 | Marketing Research Paper II K
5 | Investment Analysis Portfolic Paper | 5 | Investment Analysis Portfolio Paper Il
6 | Transport Management Paper | 6 | Transport Management Paper Il ¥
7 | Entrepreneurshipf& M.5.5.1. Paperl| 7 | Entrepreneurship& M.S.S.I. Paper II
8 | International Marketing Paper | 8 | International Marketing Paper II
9 | Merchant Banking Paper | 8 | Merchant Banking Paper Il
10 | Direct & Indirect Taxation Paper | 10 | Direct & Indirect Taxation Paper ||
11 | Labour Welfare & Practice Paper | 11 | Labour Welfare & Practice Paper ||
12 | Purchasing & Store keeping Paper | 12 | Purchasing & Store keeping Paper || B
13 [ Inventory Management & Cost Reduction | 13 | Inventory Management & Cost Reduction
Paper | Paper Il _ 8
14 | Insurance Paper| 14 | Insurance Paper ||
15 | Banking Law & Practice Paper | 15 | Banking Law & Practice Paper ||
16 | Regional Planning Paper | 16 | Regional Planning Paper Il
17 | Rural Marketing Paper | 17 | Rural Marketing Paper Il
18 | Elements of Operational Research Paper| | 18 | Elements of Operational Research Paper ||
19 | Psychology of Human Behaviour at work 19 | Psychology of Human Behaviour at work

Paperl

Paper |

ig%
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Revised Syllabus
and
Question Paper Pattern
of Courses of
B.Com. Programme

First Year
Semester | and Il

Under Choice Based Credit, Grading
and Semester System

(To be implemented from Academic Year- 2016-2017)
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B.Com. Programme
Under Choice Based Credit, Grading and Semester System
Course Structure
l F.Y.B.Com. ]
(To be implemented from Academic Year- 2016-2017) 1
B e
.I {EI o P |
1 | Accountancy and Financial Accountancy and Financial 03
Management I
B e e et :
2 | Commerce | Commerce ||
3 | Business Economics | 03 3 | Business Economics || 03
. Z AR 55 ’ = : ._ e % e
; S
iz i
: < '
4 | Business Communication | 03 4 | Business Communication || 03
5 | Environmental Studies | 03 5 | Environmental Studies [| 03 1
:-h
& | Any one course from the 02 6 | Any one course from the D2
following list of the courses following list of the courses I
7 | Mathematical and Statistical 03 7 | Mathematical and Statistical
1 | Foundation Course - | 1 | Foundation Course - 1| | '
2 | Foundation Course in NS5 - | 2 | Foundation Course in N55 - I
3 | Foundation Course in NCC - | 3 | Foundation Course in NCC- I
4 Physical Education - | 4 | Foundation Course in Physical Education - |I |
R e R
mester | will continue in Semester i
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Under Choice Based Credit, Grading and Semester System

B.Com. Programme

Course Structure

{To be implemented from Academic Year- 2016-2017)

Semestr [

|
2 Cr::rnrnerr.e | 03
3 | Business Economics | 03
1
Buslness Cnmmunmatlnn I
Environmental Studies |
|

6 | Any one course from the following list of the 02
courses
e St o W £ of & " 2 . = '_ o
: s e R s R

7 | Mathematical and Stat|st|caITechn|quesl

03

Foundation Course— I

Foundation Course in NS5 -1

Foundation Course in NCC-|

ol ow| ra| =

Foundation Course in Physical Education - |
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Elective Courses (EC)
Discipline Specific Elective(DSE) Courses

1 | Accounting standards issued by ICAl and Inventory valuation 15

2 | Final Accounts 15

3 | Departmental Accounts 15

4 | Accounting for Hire Purchase 15

| Total 60
Vo
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® Am:u untingsta nda rds: |
Concepts,benefits,proceduresforissueofaccountingstanda rdsVariousAs :
AS — 1: Disclosure of Accounting Policies
Purpose, AreasofPolicies, Disclosureof Policies, DisclosureofChangeinPolicies,
lllustrations
AS-2:Valuationof Inventories (Stock)
Meaning, Definition, Applicability, Measurementoflnventory,
DisclosureinFinalAccount, Explanationwithillustrations.
AS —9: Revenue Recognition
MeaningandScope, Transactionsexcluded,SaleofGoods,RenderingofServices,
EffectsofUncertainties, Disclosure, lllustrations.

¢ Inventory Valuation :
Meaning of inventories Cost for inventory valuation I
Inventory systems : Periodic Inventory system and Perpetual Inventory System
Valuation: Meaning and importance
Methods of Stock Valuation as per AS=2:
FIFO and Weighted Average Method Computation of valuation of inventory as
on balance sheet date:|f inventory is taken on a date after the balance sheet or
befure the balance sheet

0 |

Expendlture Capital, Revenue

Receipts: Capital, Revenue

Adjustment and Closing Entries

Final accounts of Manufacturing concerns (Proprietary Firm) |
RS : : : R ]
i : : R e

Meaning

Basis of Allocation of Expenses and Incomes/Receipts
Inter Departmental Transfer : at Cost Price and Invoice Price Stock Reserve
Departmental Trading and Profit & Loss Account and Balance Sheet

PRl Ly
Meaning Calculation of interest
Accounting for hire purchase transactions by asset purchase method based on full

R
e
e

cash price
Journal entries, ledger accour gﬂ‘and disclosure in balance sheet for hirer,a |

vendor{excluding def%gli,f;alﬁas:?‘ﬁg.\smn and calculation of cash

l‘mci
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FIS& Gﬂmm A i
""""" VIkheol (£), Mumbai g3 L I

Facu!iy of Commerce, Unwersn:y uf Mumbais | Pa g ¢




Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-

Discipline Related Elective (DRE) Courses

Modules at a Glance

1 Business 12
2 Business Environment 11
3 Project Planning 12
4 Entrepreneurship 10
Total 45

oy

Asmitz Collzge of Arts & Comm. Far Wormen
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Intrnductlon Concept, Functions, Scope andSignificance nf bus:ess Tradltmnal
and Modern Concept of business.

Objectives of Business:Steps in setting business objectives, classification of
business objectives,Reconciliation of Economic and Social Objectives.

New Trends in Business: Impact of Liberalization,Privatization and
Globalization,Strategy alternatives in thechanging scenario, Restructuring and

turnamund strategies

lntmduction Cuncept and Impnrtance uf buslness enwmnment Inter-
relationship between Business and Environment

Constituents of Business Environment:internal and External Environment,
Educational Environment and its impact,International Environment — Current
Trends in the World, International Trading Environment — WTO and Trading Blocs
and themmpar:t on Indlan Busmess‘

T x O RO O i i : ﬂ:
Intmductlnn Busines.s Plannmg Pmcess Concept and 1mpcrtance ameject

Planning; Project Report; feasibility Study types and its importance

Business Unit Promotion:Concept and Stages of Business Unit Promotion,
Location — Factors determining location, and Role of Government in Promotion.
Statutory Requirements in Promoting Business Unit:Licensing and Registration
pmcedure, Fulllng returns and nther documents, Dther important Iegal prowsmns

Intruductmn.Cuncept and |m|:-n::rtar|ce nfentrepreneurshlp, fac‘toranntrlbutmg to
Growth ofEntrepreneurship,Entrepreneur and Manager,Entrepreneur and
Intrapreneur

The Entrepreneurs:Types of Entrepreneurs,Competencies ofan
Entrepreneur,Entrepreneurship  Training andDevelopment  centers  in
India.Incentives to Entrepreneurs inindia.

Women Entrepreneurs: Problems and Promotion.

ak
___,-—-""-.-'-.‘
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective (DRE) Courses

Modules at a Glance

1 Intreduction 10
2 Demand Analysis 15
3 Supply and Production Decisions 10
4 Cost of Production 10
Total 45
ey
e
r Principal
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R R et
Scope and Impurtance of Busmess Ecanamlu basic tools- I:IJp:r[:-t.':rtl.u'ut-:.-I Cost
principle- Incremental and Marginal Concepts. Basic eccnomic relations -
functional relations: equations- Total, Average and Marginal relations- use of
Marginal analysis in decision making,
The basics of market demand, market supply and equilibrfum price- shifts in the

demand and 5uppl',.r curu.res and Eqmlthrlum

Demand Functlun nature nf demand ::u under d|fferent markets

Meaning, significance, types and measurement of elasticity of demand (Price,
income cross and promotional)- relationship between elasticity of demand and
revenue concepts

Demand estimation and forecasting: Meaning and significance - methods of
demand estimation : survey and statistical methods { numerical illustrations on
trend analysis and srmple linear regressmn}l

Pmductlun functlnn. short run analysis with Law of Variable F'rcrpc:-rtrnns—
Production function with two variable inputs- isoguants, ridge lines and least cost |
combination of inputs- Long run production function and Laws of Returns to Scale
- expansion path - Economies and diseconomies of Scale and economies of scope

]
i

B
Cost concepts: Accounting cost and economic cost, implicit and explicit cost,
social and private cost, historical cost and replacement cost, sunk cost and
incremental cost -fixed and variable cost - total, average and marginal cost - Cost
Output Relationship in the Short Run and Long Run (hypothetical numerical
problems to be discussed)
Extensions of cost analysis: cost reduction through experience - LAC and Learning

curve - Break even analysis (with business applications)

Pﬂnmpa!

-
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Revised Sylfabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

1 Theory of Communication 10
2 Obstacles to Communication in Business World 10 _
3 Business Correspondence 12
4 Language and Writing Skills 13
Total 45
Note:

One tutorial per batch per week in addition to number of lectures stated above

(Batch size as per the University norms)
Wlay?
_‘_-'_____...---"‘
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S

Cum:ept uf Communu:atlnn Meanmg, Deflnltlon, Prucess Need

FeedbackEmergence of Communication as a key concept in the Carporate and
Global worldimpact of technological advancements on Communication

Channels and Objectives of Communication:Channels-

Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine

Objectives of Communication: Information, Advice, Order and Instruction,
Persuasion, Motivation, EducationWarning, and Boosting the Morale of
Employees(A brief introduction to these objectives to be given)

Methods and Modes of Communication:

Methods: Verbal and Nonverbal, Characteristics of Verbal Communication
Characteristics of Non-verbal Communication, Business Etiguette

Modes: Telephone and SMS Communication 3 {General introduction to Telegram
to be given) Facsimile Communication [Fax]

1

gtix’x“""‘%%?- B ‘i ey
R S R W R B ¥
2 g,

Com puters and E- mmmunlcatmn 'u’tden and Satelllte Cnnferen-::mg

= -
SN

Frnhlems in Commumcatlun !Earrlers tu umn:atlnn'
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to
Overcome these Barriers

Listening: Importance of Listening Skills, Cultivating good Listening Skills— 4
Introduction to Business Ethics:

Concept and Interpretation, Importance of Business Ethics, Personal Integrity at
the workplace, Business Ethics and media, Computer Ethics, Corporate Social
Responsibility

Teachers can adopt a case study approach and address issues such as the
following so as to orient and sensitize the student community to actual business
practices:

Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of
Medical /E-waste, ;

Human Rights Violations and Discrimination on the basis of gender, race, caste,
religion, appearance and sexual orientation at the workplace

Piracy, urance Child Labour

..‘J‘\."':"""C"'\:‘xf i

1.1.1:.5 TEIETLIT
':.'54 ponde

Thec:-nr uf Bumnes& Letter ertlng

Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of
Effective Letter Writing, Principles of effective Email Writing,

Personnel Correspondence:

Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of

Jab Offer, Letter of Resignation .
I[Lﬂtter -Qf Appointment, Promotion and Termination, Letter ¢ ation
ft:hr ’ta gj‘nt but not to be tested in the examination)] e

—
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Commerial Ters used in Business Communication
Paragraph Writing:
Developing an idea, using appropriate linking devices, etc
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, |
Composition on a given situation, a short informal report etc.]
Activities
= |istening Comprehension I

® Remedial Teaching

= Speaking Skills: Presenting a News Item, Dialogue and Speeches

*= Paragraph Writing: Preparation of the first draft, Revision and Self — Editing,
Rules of spelling.

* Reading Comprehension: Analysis of texts from the fields of Commerce and

I Management I
[ iy 2 -__.__..---'-'--——' . I
whd Bl G Principal
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses {AEC)

5.Environmental Studies |

Modules at a Glance

1 Environment and Ecosystem 13
2 Natural Resources and Sustainable Development 13
3 Populations and Emerging |ssues of Development 13
4 Urbanisation and Environment 13
5 Reading of Thematic Maps and Map Filling 08

Total 60

Principat
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Environment: Meaning, definition, scope and its components; concept of an
ecosystem : definition, Characteristics, components and types, functioning and
structure; Food Chain and Food Web- Ecological Pyramids - Man and environment
relatmnshlp, Jmpurtance and scope of Enwrunr‘nental Studles

resource; Resource conservation- meaning and methods- | and non-conventional
resources, problems associated with and management of water, forest and energy
resources- resource utlllzatmn and sustamahle development

Population explosion in the world and in India and arising concerns- Demographic
Transition Theory - pattern of population growth in the world and in India and
associated problems - Measures taken to control population growth in India:
Human population and environement- Environment and Human Health = Human

Develoment Index = The World Happiness Index

Reading of Thematic Maps(4 Lectures)

Located bars, Circles, Pie charts, Isopleths, Choroplethand Flow map, Pictograms -
Only reading and interpretation.

Map Filling: (4 Lectures)

Map filling of World {Environmentally significant features) using point, line and
polygon segment.

Ccncept of Urbanisation— Prﬂbiems uf : mlgrat]on and urban enwronment—
changing landuse, crowding and stress on urban resources, degradation of air and
water, loss of soil cover impact on biodiversity, Urban heat islands = Emerging
Smart Cities and safe cities in India - Sustainable Cities

Concept and Calculation of Ecological Footprint

Wﬁ\ln‘r Q
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

1 Overview of Indian Society 05
2 Concept of Disparity- 1 10
3 Concept of Disparity-2 10
4 | The Indian Constitution 10
5 Significant Aspects of Political Processes 10

Total 45

i d}2
=l
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Appreciate

._f!i‘.,ﬂ

i -'x‘;...u:.

Philasophy

Understand the multi-cultural diversity of Indian society through its demographic
composition: population distribution according to religion, caste, and gender;

Understand regional variations according to rural, urban and tribal characteristics;
Understanrd]ng thE concept of dwermt',r as dlfferenl:e

Understand the cnncept n::f dlspantn_.r as arlsmg out of stratification and mequahw,

Explore the disparities arising out of gender with special reference to viclence
against women, female foeticide (declining sex ratio), and portrayal of women in
media;Appreciate the inequalities faced by people with disabilities and

understand the issues of people with physical and mental disabilities

Examine inequalities manifested due to the caste system and inter-group conflicts
arising thereof; Understand inter-group conflicts arising out of communalism;
Examine the causes and effects of conflicts arising out of regionalism and linguistic
di Fferences

Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the
Indian Citizen; tolerance, peace and communal harmony as crucial values in
strengthening the social fabric of Indian society; Basic features of the Constitution

The party system in Indian politics; Local self-government in urban and rural areas;
the 73rd and 74th Amendments and their implications for inclusive politics; Role
and significance of women in politics

the concept of linguistic diversity in relation to the Indian situation;

of the Constitution as set out in the Preamble; The structure of the

-

[

Topics for Project Guidance: Growing Social Problems in India:
s Substance abuse- impact on youth & chalfenges for the future
e HIV/AIDS- awareness, prevention, treatment and services
» Problems of the elderly- causes, implications and response
s [ssue of child labour- magnitude, couses, effects and response
= Child abuse- effects and ways to prevent
» Trafficking of women- causes, effects and response

Note:

Out of the 45 lectures allotted for 5 units for Semester I, about 15 lectures may be allotted

for project guidance

il
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Revised Syllabus of Courses of B.Com. Programme at Semester |
with Effect from the Academic Year 2016-2017

Core Courses (CC)

i Shares and Mutual Funds 15
Permutation, Combination and Linear
2 : 15
Programming Problems
3 Summarization Measures 15
4 Elementary Probability Theory 15
5 Decision Theory 15
Total 75
Note:

One tutorial per batch per week in addition to number of lectures stated above

Nolos
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{Batch size as per the University norms)
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| Shares and Mutual L e

¢ Shares: Concept Of share, face uarue market value, dmdend equm_.r shares
preferential shares, bonus shares. Simple examples,

* Mutual Funds:Simple problems on calculation of Net income after considering
entry load, dividend, change in Net Asset Value (N.AV) and exit load.

Averagmg nf price under the EystEmatu: Investment Plan {SI F]

. Pen'nutatlnn and comhmatian- Factorial Notation, Fundamental prlnclple of
counting, Permutation as arrangement, Simple examples, combination as
selection, Simple examples, Relation between "C,and"P, Examples on
commmercial application of permutation and combination

e Linear Programming Problem:Sketching of graphs of (i) linear equation Ax +
By + C= 0 {ii) linear inequalities., Mathematical Formulation of Linear
Programming Problems upto 3 variables. Solution of Linear Programming I

: Pmblems usmg graph[cal method up to twa:wanables

& Measures uf Central Tendencies. Deﬂmtmn of Average, Tw:-es m" ﬁ.verages
Arithmetic Mean, Median, and Mode for grouped as well as ungrouped data.
Quartiles, Deciles and Percentiles. Using Ogive locate median and Quartiles. I
Using Histogram locate mode. Combined and Weighted mean.

* Measures of Dispersions: Concept and idea of dispersion. Various measures
Range, Quartile Deviation, Mean Deviation, Standard Deviation, Variance,

Combined ‘u’arlance _ i

. thabllrt',' Theory: Cuncept of randnrn Experlment}’trlal and pusmb]e |
outcomes; Sample Space and Discrete Sample Space; Events their types,
Algebra of Events, Mutually Exclusive and Exhaustive Events, Complimentary
events.Classical definition of Probability, Addition theorem (without
proof), coenditional probability.Independence of Events: P( A ~ B ) = P{A] P{B).
Simple examples, |

* Random Variable: Probability distribution of a discrete random variable;
Expectation and Variance of random variable, simple examples on probability
distributions.

o " i
R e

Decision making situation, Decusmn maker, Cnurses of Action, States of Nature
Pay-off and Pay-off matrix; Decision making under uncertainty, Maximin,
Maximax, Minimax regrei: and Laplace criteria; simple examples to find optimum
decision. Formulation of Payoff Matrix. Decision making under Risk, Expected
Monetary Value (EMV); Decision Tree; Simple Examples based on EMV, Expected

~_{'Oppertunity Loss (EOL), simple examples based on EOL. -

Mgl f:
e, B o e e Prlﬂl'_‘?p
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B.Com. Programme

Under Choice Based Credit, Grading and Semester System

Course Structure
{To be implemented from Academic Year- 2016-2017)}

Semester Il

-!-:\'J ity AR

Financial Management ||

R R R
lated Elective[DRE)Courses

2 | Commercell

3 | Business Economics Il

o R K 7

o
SRR

Business Communication Il

5 | Environmental Studies Il

Foundation Course - | .

Foundation Course in NS5 -1l

Foundation Course in NCC - ||

Bl W k| e

Foundation Course in Physical Education - ||

B

=

Principal

Asmita Coflage of Arts & Comm. For Wamin

Vikhrol (£), Mumbai - 83,
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Revised Syllabus of Courses of B.Com. Programme at Semester i
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Specific Elective(DSE) Courses

1 Accounting from Incomplete Records 15
2 Consignment Accounts 15
3 Branch Accounts 15
4 Fire Insurance Claim 15

Total 60

E\*@\ (3;5_2

Principal
Asmilta Callege of Arts & Comm. For Warmen

Vidhiroli (€], Mumiliai - 83,

r.

~ Faculty of Commerce, University of Mumbai2s | 7 s z c




Introduction
Problems on preparation of final accounts of Proprietary Trading Concern

Invoicing of goods at higher price(excluding overriding commission,
normal/abnormal losses)

Meaning/ Classification of branch
Accounting for Dependent Branch not maintaining full books: Debtors
methodStock and debtors method

Computation of Loss of Stock by Fire
Ascertainment of Claim as per the Insurance Policy
Exclude: Loss of Profit and Consequential Loss

~

Azmita ol i
iege of Arls & Comm, For 1ein
Vikineoli (5, Mumba; - 63, i
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Revised Syllabus of Courses of B.Com. Programme at Semester If
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective(DRE) Courses

i :£3- e : : : . o 0. ”:ﬁ::’,‘:.,%

1 | Concept of Services 12

2 | Retailing 12

3 | Recent Trends in Service Sector 10

4 | E-=Commerce 11
Total 45
o
,_,.r-v-"""‘-rﬂ-.-—.-“‘

Principal
Asmita Colfege of Arts & Comm. For Warman
Vikhrolf (E), Murmbai - 53,
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ke r i ¥

Introduction:Meaning, Characteristics, Scope and Classification of Services —
Importance of service sector in the Indian

Marketing Mix Services: Consumer expectations, Services Mix, - Product, Place,
Price, Promaotion, Process of Services delivery, Physical evidence and people
Service Strategies:Market research and Service development cycle, Managing
demand and capauty nppurtumtaes and :hallenges in service sect-::r

Intruductmn Cnncept of m‘gamzed and unr::-rganrzed retallmg , Trends in retaﬂing,
growth of organized retailing in India, Survival strategies for unorganized Retailers
Retail Format: Store format, Mon — Store format, Store Planning, design and

layout
Retail Scenario: Retail Scenario in India and Global context — Prospects and
Challenges in India.Mall Management — RetailFranchising. FDI in Retailing, Careers

in Hetalllng

ITES Sectur. Cnncept and scope of BPD KPO, LPD and ERP.
Banking and Insurance Sector: AT, Debit & Credit Cards, Internet Banking —
Opening of Insurance sector for private players, FDI and its impact on Banking and
Insurance Sector in India
Logistics: Net working — Importance — Ehallenges

Intrnductiun: Meamng,eatures;uctmns andScoe of E-Commerce-Importance
andLimitations of E-Commerce

Types of E-Commerce:Basic ideas and Major activities of B2C,B28, C2C.

Present status of E-Commerce in India:Transition to E-Commerce in India, E-
Transition Challenges for Indian Corporates; on-line Marketing Research.

wﬁ

Principa)

Vikhrod (£), Mumbar - 83,
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Revised Syllabus of Courses of B.Com. Programme at Semester If
with Effect from the Academic Year 2016-2017

Elective Courses (EC)-
Discipline Related Elective(DRE} Courses

1
Monopoly 1P
5 Pricing and Output Decisions under Imperfect 15
Competition
3 Pricing Practices 10
4 Evaluating Capital Projects 10
Total 45
Nplay)
Principal
Asmifa College of Arls & Comm, For Women

Wikdtroli (E), Mumbai - 83,

Faculty of E’am}ﬁé}:ﬁ‘é.ﬁniversfgz-ﬁfﬁﬁfﬁbafaz |Pag c




maximisation and the competitive firm’s supply curve - Short run and long run
equilibrium of a firm and of industry - monopoly - Sources of monopoly power
—short run and Inng run eqmlll::rlum of a firm under Mnnnpnw

Monnpuhsﬂc cnmpetltiun' L‘DmpEtItWE and mun-::-pc-llstlc elements uf
monopolistic competition - equilibrium of a firm under monopolistic
competition, monopolistic competition verses perfect competition- excess
capacity and inefficiency - debate over role of advertising { topics to be taught
using case studies from real life examples)

Oligopolistic markets: key attributes of oligopoly - Collusive and non collusive
oligopoly market - Price rigidity - Cartels and price leadership models (with
practu:ai Examples}

S .-:\.-_ A i LA e S

Cost nrlented pricing methods: cost = plus (full cost) pricing, marginal cns‘t
pricing, Mark up pricing, discriminating pricing, multiple — product pricing -
transfer pricing (case studies on how pricing methods are used in business

Meanmg aru:l importance of capltal budget:ng— 5‘teps in capﬁal budgetlng -
+Technigues of Investment appraisal: Payback Period Method, Net Present
Value Method, and Internal Rate of Return Method {with numerical aximples}

o

t Principal
Asmita Collega of Arts & Comm. RO Wornen
Vikdroli (E), Mumbai - 83.
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Revised Syllabus of Courses of B.Com. Programme at Semester Il
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

1 | Presentation Skills 10
2 | Group Communication 15
3 | Business Correspondence 10
4 | Language and Writing Skills 10
Total 45
Note:
One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms) n\i E}] il
| YINAZZ
Principal
. Asmifa College ¢f Arfs & Comm. For Wemen

Vikiroli (€}, Mumbai - 83,
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entationsidlls aﬁ”ﬁ& .
Presentatlnns. {to be tested in tutorials only) 4 Principles -::f Effe-::twe
Presentation
Effective use of OHP
Effective use of Transparencies

How to make a Power—Pmnt Presentation
T S R

Intewlews Group Dlscussmn Prepanng for an 1ntemew Types uf Interwews =
Selection, Appraisal, Grievance, Exit

Meetings:Need and Importance of Meetings, Conduct of Meeting and Group
Dynamics Role of the Chairperson, Role of the Participants, Drafting of MNotice,
Agenda and Resolutions

Conference:Meaning and Importance of Conference Organizing a Conference
Modern Methods: Video and Tele — Conferencing

Public Relations: Meaning, Functions of PR Department, External and Internal
Measures nf F'R

Trar.le Letters. Drder Credit and 5tatus Enquw, Ccllect:r:rn [_fI.JSt a brlef
introduction to be given)

Only following to be taught in detail:-

Letters of Inquiry, Letters of Complaints, Claims, Adjustments Sales Letters,
promotional leaflets and fliers Consumer Grievance Letters, Letters under Right to
Information (RTI) Act

[Teachers must provide the students with theoretical constructs wherever
necessary in order to create awareness. However students should not be tested
on the ‘thenw ] _

S e e R T N S R
Reports: Parts, T‘g.rpes, Fea.=.|blllt1,r Reports, Investlgatwe Repnrts

Summarisation: ldentification of main and supporting/sub points Presenting
i these in a cohesive manner

Tutorial Activities:

Presentations, Group Discussion, Mock Interviews, Mock Meetings / Conferences, Book
Reviews/Summarization, Reading Comprehension: Analysis of texts from the field of
Literature

[Suggested Books for Book Reviews: Books from the fields of Management, Finance, and
Literature Like — Sun Tzu :The Art of War, Eliyahu M. Goldratt : The Goal , Eliyahu M.
Goldratt: It’s Not Luck , Spencer Johnson: Who Moved My Cheese, Stephen Lundin, Ph.D,
Harry Paul, John Christen: Fish, ChetanBhagat One Night At A Call Center, ChetanBhagat My
Three Mistakes , ArindamChoudhary: Count Your Chickens Before They Hatchr Steﬁheh ey

:Seven Habits q,f .'E’Hﬂdess_fu! People, George Orwell: Animal Farm, Dr. Abdul Ka!um. A of
Fire ] TS 2 ) e

B |

{N 8.: The abo list fronfy indicative and not prescriptive. ] - Principal
d) oy . Asmita College af Arts & 1y
\‘_ O -|"l'|_
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Revised Syllabus of Courses of B.Com. Programme at Semester !l
with Effect from the Academic Year 2016-2017

Ability Enhancement Courses (AEC)

Modules at a Glance

T g R 7 oo = ) oo z v o ]
: & T y i - z o L3 et
e P b P 5 v - e o
e _ : \ i e R e B Y 8 e
Ath e e i L A S s .-ét:‘ doth, Ao ]

1 | Solid Waste Management for Sustainable Society

2 | Agriculture and Industrial Development

3 | Tourism and Environment

4 | Environmental Movements and Management

5 | Map Filling

Total 60

A Mo F A
ASImia Lo |

Facﬁfty'ﬁfbﬂiﬁmerce, ﬂﬁ'i'versr'gr of Mumbaizs |Page
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T

o

Classification of solid wastes — Types and Sources of Solid Waste ; Effects of 5olid

on Economy, Culture and environment- Ecotourism

Environmental movements

Waste Pollution- Health hazards, Environmental |Impacts; Solid Waste
Management — solid waste management in Mumbai- Schemes and initiatives run

role of citizens in waste management in Mumbai
P s Doy

]

e ey ERTREOr O Ay s e R e e
Environmental Problems Associated with Agriculture: Loss of Productivity, Land
Degradation ,desertification - Uneven Food Production — Hunger, Malnutrition
and Food Security — Sustainable Agricultural practices
Environmental Problems Associated with Industries — pollution -Global warming,

Al

Ozone Layer Depletion , Acid rain, - sustainable Industrial practices — Green

st

Tourism: Meaning, Nature, Scope and lmpurnce ~Typology of tourism-
classification; Tourism potentials in India and challenges before India; New

Tourism Policy of India; Consequences of tourism : Positive and Negative Impacts

in India: Save MNarmada Movement,

Maovement, Appiko Movement, Save Western Ghat and Save laitapur;
Environmental Management: Concept, need and relevance; Concept of 1SO 14000
and 16000 Concept of Carbon Bank and Carbon Credit.EIA - Environment
Protection Acts — Concept and components of Geospatial Technology-

centers) using point, line and polygon segment.
Concept and Calculation of Environmental Performance Index (EPI) |

Nplay?
Wi

Principal
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Revised Syllabus of Courses of B.Com. Programme at Semester [l

with Effect from the Academic Year 2016-2017

Skill Enhancement Courses (SEC)

1 | Globalisation and Indian Society 07

2 | Human Rights 10

3 | Ecology 10

4 | Understanding Stress and Conflict 10
‘5 | Managing Stress and Conflict in Contemporary Society 08
45




T ]

e QD G
: i

SR

t ]

|
e
e

Understanding the concepts of liberalization, privatization and globalization,Growth
of information technology and communication and its impact manifested in
everyday life; Impact of globalization on industry: changes in employment and
increasing migration; Changes in agrarian sector due to globalization; rise in

corporate farming and increase in farmers’ suicides.
ST, e I

SRR O R R )

Concept of Human Rights; ﬂr[gln and ewlutmn of the cnncept The Llnwersa1
Declaration of Human Rights;Human Rights constituents with special reference to

Fundamental Rights stated in the Constitution

Importance of Environment Studies in the current deuelupmental context;
Understanding concepts of Environment, Ecology and their interconnectedness;
Environment as natural capital and connection to quality of human life;
Environmental Degradation- causes and impact on human life;Sustainable
development- -::-:mcept and components, |:u:n.raart~!.ur and enwmnment

Causes nf stress and conflict in individuals and 5nc|et-,r, Agents cf 5UC1EI|I1EItIQr'I and
the role played by them in developing the individual; Significance of values, ethics
and prejudices in developing the individual;, Stereotyping and prejudice as
significant factors in causing conflicts in society. Aggression and violence as the

publlc expression of ::-::-nfllct

Types nf Cﬂﬂﬁlcts and use of coping mechamsms for managmg mdwudual strEss,
Maslow's theory of self-actualisation;Different methods of responding to conflicts in
society; Conflict-resolution and efforts towards building peace and harmony in

society

o
f —_—
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Revised Syllabus of Courses of B.Com. Programme at Semester lI
with Effect from the Academic Year 2016-2017

Core Courses (CC)

1 | Functions, Derivatives and Their Applications i
2 | Interest and Annuity 15
3 | Bivariate Linear Correlation and Regression 15
4 | Time series and Index Numbers 15
5 | Elementary Probability Distributions 15
Total 75 i
Note:

One tutorial per batch per week in addition to number of lectures stated above
(Batch size as per the University norms)

_____

i Principal
Asmita {-‘a{!ege of Arls & Comm, For Woamer
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i qumwgﬂ%ﬁ%ﬁ .
Concept of real functions: Constant function, linear function, x" L8 ,ax,lugx.
Demand, Supply, Total Revenue, Average Revenue, Total cost, Average cost and
Profit function. Equilibrium Point, Break-even point.
Derivative of functions:

» Derivative as rate measure, Derivative of x",e”,a% logx.

= Rules of derivatives: Scalar multiplication, sum, difference, product, quotient
{Statements only), Simple problems. Second order derivatives.

= Applications: Marginal Cost, Marginal Revenue, Elasticity of Demand, Maxima
and Minima for functions in Economics and Commerce.

{Exammatmn Questions on this unit should be apphcatmn nrtented cmh.r }
1*‘*3-'—'35;: 2 AR e e

s
'\1

P \

Interest. Slmple [nterest Compuund Interest {Non:';lhal& Effectwe Rate t::-f
Interest), Calculations involving upto 4 time periods.

Annuity: Annuity Immediate and its Present value, Future value. Equated Monthly
Installments (EMI) using reducing balance method & amortization of loans. Stated
Annual Rate & Affective Annual Rate Perpetuity and its present value. Simple
prnblems mvnlwng up tn 4 time penods

Carrelatmn Analysls- Mean:ng, Tvpes uf Currefatmn Deterrnlnatmnof Currelatlnn

Scatter diagram, Karl Pearson’s method of Correlation Coefficient (excluding |
Bivariate Frequency Distribution Table) and Spearman’s Rank Correlation
Coefficient.

Regression Analysis: Meaning, Concept of Regression equations, Slope of the
Regression Line and its interpretation. Regression Coefficients (excluding Bivariate I

Frequency Distribution Table), Relationship between Coefficient of Correlation
and Regression Coefficients , Finding the equations of Regression lines by method
uf Least Squares,

T‘me senes Cuncepts and camponents u:rf a time serles REprESEHtatmn of trend
by Freehand Curve Method, Estimation of Trend using Moving Average Method
and Least Sgquares Method (Linear Trend only ). Estimation of Seasonal
Component using Simple Arithmetic Mean for Additive Model only (For Trend free
data only). Concept of Forecasting using Least Sguares Method. |
Index Numbers: Concept and usage of Index numbers, Types of Index numbers,
Aggregate and Relative Index Numbers, Lasperye’s, Paasche’s, Dorbisch-Bowley's,
Marshall-Edgeworth and Fisher's ideal index numbers, Test of Cnnsistencz.r: Time
Reversal Test and Factor Reversal Test. Chain Base Index Nos. Shi i
year. Cost of Living Index Numbers, Concept of Real Income,
Wholesale Price Index Number. (Examples on missing values should not be

Faculty of Commerce, University of !Irfumbamg | Prhgiml
Asmita College of Arrs & Commt. For Whmos




Probability Distributions:

applications only, no derivations are expected)

applications only, no derivations are expected)

» Discrete Probability Distribution: Binomial, Poisson (Properties and

= Continuous Probability distribution: Normal Distribution. (Properties and

Tutorial:

Two tutorials to be conducted on each unit i.e. 10 tutorials per semester. At the end of each

semester one Tutorial assignment of 10 marks should be given.

Frinc:pal

rj-‘m"‘lg-* of Arts & Comm. For Women
Vililiroli (E), Munbai- 83,
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NAAC ACCHEDITED

BACHELOR OF COMMERCE (B.COM)

SEMESTER - III & IV

DISCIPLINE RELATED ELECTIVE (DRE) COURSES

COMMERCE PAPERIII & IV

Choice Based Credit System

To be implemented from AY 2017 - 2018

P
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ik o
b (51 Nararmahaprd, =) '
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Principal
. Asmita Cailege of Arts & Comm. For Women
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Revised Syllabus of courses of 8. Y. B.ComProgramme
with effect from the Academic Year 2017-2018

COMMERCE -1 (MANAGEMENT: FUNCTIONS AND CHALLENGES)

SEMESTER - 111

Course Objectives:
¢ To make the learners aware about conceptual knowledge and evolution of

Management.
» To familiarize the learners with the functions in Management,

& Sr T i T Mﬂdu]eﬁ .':__':_:.:';.::;.:.:._- T :--N_.'«:_i'l.‘l B
1 | Introduction To Managmﬁent 11
2 | Planning & Decision Making 10

3 | Organising | 12 N
4 | Directing And Contrulliqg 12

- __Tutal 45 |

Principal
Asmita College of Arts & Comm, Far Women
Vikhroli (E), Mumbai - 83,
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Sr. No, Modules
S b IntrnductmnTu"v:[anagq:mgl_g_t_____j__;__ S : o
¢ Management- Concept, Nature, Functions, Managerial Skills &
Competencies
¢« Evolution of Management Thoughts
Classical Approach: Scientific Management - F.W . Taylor’sContribution
Classical Organisation Theory: HenriFayol’s Principles
Neo Classical: Human Relations Approach — ElloenMayo'sHawthorne
experiments
¢ Modern Management Approach-PeterDrucker’s  Dimensions  of
Management, Indian Management Thoughts: Origin & Significance of
Indian Ethos to Management.
2 | Planning & Decision Making = (10)
s Planning - Steps, Importance, Components, Coordination — Importance
e M.B.O -Process, Advantages, Management By Exception- Advantages;
Management Information System- Concept, Components
e Decision Making - Technigues, Hssentials of a Sound Decision Making,
Impact of Technology on Decision Making.
N Urgﬂmﬂmg EER N B (12}'
. Grgamsmg—Stepa, Drgamsalmn Suucturcs - Fﬂdtlﬂ‘ﬁ‘i ofLine & btaﬂ’
Orpanisation, Matrix Organisation , Virtual Organisation,
Formalv/s Informal Organisation.
s Departmentation -Meaning -Bases,Span of Management- Factors
Influencing Span of Management, Tall and Flat Organisation.
s Delegation of Authority- Process, Barriers to Delegation, Principles of
Effective Delegation. Decentralisation:Factors Influencing Decentralisation,
Centralization v/s Decenh"a] Hatmn
i 4 : I‘.lIrm:tingAnd Cuntru]hng 1 P ot e

. Mntwatmn Cﬂnccpt lmportance Inﬂuanung i‘aclors
Importance of Communication, Barriers to effective Communication

¢ Leadership- Concept,Functions, Styles, Qualities of a good leader.

e Controlling — Concept, Steps, Essentials of good control system, Techniques
of Controlling -PERT, CPM, Budgetary Control, Management Audit.

[

Principal

Yikagoi (E), Mumbai - 83,
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Revised Syllabus of courses of 5. Y. B.ComProgramme
with effect from the Academic Year 2017-2018

SEMESTER- IV
Commerce — IV (Management: Production & Finance)

Course Objectives: -

1. To acquaint the learners with the basic concepts of Production Management, Inventory
Management &Quality Managemeni,

2. To provide basic knowledge about Indian Financial Systems.

3. To update the leamers with the recent trends in Finance.

Sy it S adulest : | Noof
No. | ey : : | Lectures

1 Production & Inventory Management I
2 | Quality Management 10
3 | Indian Financial System 12
4 | Recent Trends In Finance 12

Total 45

Principal
Asmita College of Arts & Gomm. For Winmen
‘-'?if:'i‘l'tl.rf [IE}, J1J':L.'|T|4l||]|: - 33.
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]

: - Modu
No. odules
B PRODUCTION & INVENTORY MANAGEMENT(11)
 Production Management: Objectives, Scope
Production Planning &Control : Steps, Importance
s Production Systems: Concept, Types - Continuous and Intermittent.
Produetivity: Concept, Factors Influencing Productivity, Measures for improving
Productivity.
¢ Inventory Management- Objectives,
Inventory Control- Techniques.
Scientific Inventory Control System - Importance
2 | QUALITY MANAGEMENT(10)
s [ntroduction to Quality: Dimensions of Quality,
Cost of Qualily: Types — Internal Failure Cost, External Failure Cost, Appraisal
Cost, Prevention Cost, Quality Circle: Features,
» Quality Management Tools: TQM — Importance, Six Sigma — Process, ISO 9000
— Cerlification Procedure, Kaizen — Process
= Service Quality Management: Importance, SERVQUAL Model, Measures to
improve service quality.
3 | INDIAN FINANCIAL SYSTEM ' (12)
e Indian Financial Market: Structure, Primary" Market — IPO Procedure
Dematerialisation: Process, Role of Depositories : NSDL and CDSL
e SEBI: Functions of SEBI, Investors protection measures of SEBL
Stock Exchange — Funections, Speculators.
« Credit Rating: Advantages, Credit Rating Agencies in India - CRISIL, CARE,
and ICRA.
", |RECENTTRENDSINFINANCE i

e Mutual Funds- Advantages and Limitations, Types, Factors responsible for
growth of mutual funds — Systematic Investment Plan,

¢ Commodity Market: Categorics,
Derivatives Markcet: Types, Participants, Types of Derivative Instruments.

e Start-up Ventures —Concept, Sources of Funding,
A
- —..'."-._'_.-r"-'ﬂ",

Micro Finance — Importance, Role of Self Help Groups.
Principal

Vikhroli (E), Mumbai - 83.
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NAAC ACCREDITED

BACHELOR OF COMMERCE (B.COM)
SEMESTER — III & LV

SKILL ENHANCEMENT COURSES (SEC)

ADVERTISING PAPER I & I1

Choice Based Credit System

To be implemented from AY 2017 - 201 . 9
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Revised Syllabus of courses of SYB.Com Programme
with effect from the Academic Year 2017-2018

Skill Enhancement Courses (SEC)
Semester — 111

ADVERTISING -1
Course Objective:

1. To highlight the role of advertising for the success of brands and its
importance within the marketing function of a company.
2. It aims to orient learners towards the practical aspects and technigques of

advertising.

3. It is expected that this course will prepare learners to lay down a
foundation for advanced post-graduate courses in advertising

S. T T Moot
No. | ST Lectures
1 Introduction to Advertising 12
2 | Advertising Agency 11
3 | Economic & Social Aspects of Advertising 11
4 | Brand Building and Spécial Purpose Advertising £ |
Total 45 ‘

Principal
Asmifa Coflepe of Ars & Comm. For Worman
" Viighrodi (F), Murmbai - 3.
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Sr. No. Modules
S Iﬁfrnducﬂﬂn to Advertising 12
s Integrated Mnrk;ahl;'g“‘"Ei:;"m"rﬁﬁ;l‘i;;tiIJ-HS--"{'IMC}— Concept, Features,
Elements, Role of advertising in IMC
s Advertising: Concept, Features, Evolution of Advertising, Active
Participants, Benefits of advertising to Business firms and consumers.
e Classification of advertising: Geographic, Media, Target audience and
Functions.
2 |AdvertisingAgency | L
= Ad Agency: Features, Structurc and SCrvices uﬂ‘ercd Ty[:-eq of ddv-:-:rrt:lsmg
agencies , Agency selection criteria
» Agency and Client: Maintaining Agency-Client relationship, Reasons and
ways of avoiding Client Turnover, Creative Pitch, Agency compensation
s Carcers in advertising: Skills required for a career in advertising, Various
Career Options, Freelancing Career Options - Graphics, Animation,
Modeling, Dubbing.
3 | Economic & So 1
o Economic Aspu:ts l"fﬁiﬂt L:rf d.{lverlmnb on consumer demand, monopoly
and competition, Price.
s Social aspects: Ethical and social issues in advertising, positive and negative
influence of advertising on Indian values and culture.
s Pro Bono/Social advertising: Pro Bono Advertising, Social Advertising by
Indian Government through Directorate of Advertising and Visual Publicity
(DAVP), Self-Regulatory body- Role of ASCI (Advertising Standard
Council of India)
4 | Brand Building and Special Purpose Advertlsmg : T
* Brand Building: The Communication Process, M[}ﬁ M{:dcl Role of
advertising in developing Brand Image and Brand Equity, and managing
Brand Crises.
s Special purpose advertising: Rural advertising, Political advertising-, |
Advocacy advertising, Corporate Image advertising, Green Advertising —
Features of all the above special purpose advertising.
]

Trends in Advertising: Media, Ad spends, Ad Agencies, tion m“
advertiserments M ?l .

_'.":.5‘:!;;_
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Revised Syllabus of courses of SYB.Com Programme
with effect from the Academic Year 2017-2018

Skill Enhancement Courses (SEC)
Semester — IV

ADVERTISING -11

Course Objective:

1. To highlight the role of advertising for the success of brands
and its importance within the marketing function of a
company.

2. It aims to orient learners towards the practical aspects and
techniques of advertising.

3. It is expected that this course will prepare learners to lay down
a foundation for advanced post-graduate courses in advertising

] Modules : No. of
No. Lectures
1 | Media in Advertising 11
2 | Planning Advertising Campaign : 11
3 | Execution and Evaluation of Advertising 11
4 | Fundamentals of Creativity in Advertising 12
Total 45

\blay

vy
; s

i
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" 8r. No.

Modules

Media in Advertising 11

¢ Traditional Media: Print, Broadcasting, Out-Of-Home advertising and films
- advantages and limitations of all the above traditional media

New Age Media: Digital Media / Internet Advertising — Forms, Significance
and Limitations

Media Research: Conceplt, Importance, Tool for regulation - ABC and
Doordarshan Code

11

¢ Advertising Campaign: Concept, Advertising Campaign Planning -Steps

Determining advertising objectives - DAGMAR model

Advertising Budgets: Factors determining advertising budgets, methods of

selting advertising budgets, Media Objectives - Reach, Frequency and GRPs

* DMedia Planning: Concept, Process, Factors considered while selecting
media, Media Scheduling Strategies

3 | Execution and Evaluation of Advertising 11

o Creativity: Concept and Importance, Creative Process, Concept of Créative
Brief, Techniques of Visualization

e Creative aspects: Buying Motives - Types, Sclling Points- Features, Appeals
— Types, Concept of Unique Sclling Preposition (USP)

o Creativity through Endorsements: Endorsers — Types, Celebrity
Endorsements — Advantages and Limitations, High Involvement and Low
Involvement Products

4 | Fundamentals of Creativity in Advertising 2.

¢ Preparing print ads: Esscntials of Copywniting, Copy — Elements, Types,
Layout- Principles, [llustration - Importance.

» Creating broadecast ads: Execution Styles, Jingles and Music — Importance,
Concept of Storyboard

s Evaluation: Advertising copy, Pre-testing and Post-testing of Advertisements
— Methods and Objectives

ol
il
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Revised Syllabus
and

Question Paper Pattern
of Course of
B.Com Programme
Second Year
Semester III & IV
Under Choice Based Credit; Grading | |
and

Semester System
With effect from Academic Year-2017-2018

Board of studies in
Business Economics " 9
e YINOLZ

i | 3
i e 2 : . g
g 3 Asmiita Colizge of Arts & Comm. For Woman
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Revised Syllabus of Courses of B.Com Programme
Semester 111

With Effect from Academic Year 2017-2018

Business Economics -I11

Macro Economics

List of Modules

AT e e

:i'-'cS'i.;E:f. -.-:-;::1: R '-'--"- i ‘Mﬂdlﬂesﬁ e ’Nﬂqﬂf

1 | Overview of Macroeconomics 10

2 | Basic concepts of Keynesian Economics 10

3 | Post Keynesian developments in Macro economics 10

I 4 | Money, prices and Inflation 15

Total | 45 i

=

ki3
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Sr.No. - Modules / Units
1 | INTRODUCTION

= Macroeconomics: Meaning, Scope and Importance.

o Circular flow of aggregate income and expenditure and its Importance- closed and

open economy models

e The Measurement of National Product: Meaning and Importance of National Income
Accounting- conventional and Green GNP and NNP concepts -National Income and
Economic Welfare.

e Trade Cycles: Features and Phases

e Classical Macro economics : Say’s law of Markets - Features, Implications and|

Criticism
S BASIC EON CEPTS DF KEYNESMN EC’UNOWCS

o The Principle of Effective ]]ﬂmaml hggregatc Demand and Aggregate Supply

¢ Consumption Function: Properties, Assumptions and Implications

¢ Investment function and Marginal Efficiency of capital

= Investment Multiplier etfect on Income and Outpui: Assumptions, Working,

Leakages, Criticism and Importance - paradox of thrift
¢ Relevance of Keynesian theory tools to the developing countries

3 | POST KEYNESIAN DEVELOPMENTS IN MACRO ECONOMICS

s The IS-LM model of integration of commodity and moncy markets
¢ [nflation and unemployment : Philips curve
= Stagflation : mecaning, causes, and consequences

» Supply side economics : Basic prnpu&ltmnb and critical apprmsal
4 MONEY, PRICES AND INFLATION
¢ Money Supply: Determinants of Money Supply - Factors mﬂuenung ‘u’eluury nf

Circulation of Money

s Demand for Money : Classical and Keynesian approaches and Keynes' liquidity
preference theory of interest - Friedman’s restatement of Demand for money

¢ Money and prices : Quantity theory of money - Fisher's equation of exchange -

Cambridge cash balance approach

o Inflation : Demand Pull Inflation and Cost Push Inflation - Effects ol Inllation- Naturc of

inflation in a developing economy - policy measures to curb inflation- megetary policy
and inflation targeting RSy |! 'l.:'@ lﬂ ES

— s '-‘—.'___F
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Revised Syllabus of Courses of B.Com. Programme at

Semester I'V

With Effect from the Academic Year 2017-2018

Business Economics - IV

Foundation of Public Finance

List of Modules

" Noof

Total

L.ectu_f_éi
1 | Introduction to Public Finance 10
2 | Public revenue _ 10
3 | Public Expenditure and Debt 10
4 | Fiscal Management and Fin;ncial Administration 15
45

-
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1 THE ROLE OF GOVERNMENT IN AN ECONOMY

# Meaning and Scope of Public finance,

Sr.mo | ~ Modules / Units

» Major fiscal functions ; allocation function, distribution function & stabilization function

¢ Principle of Maximum Social Advantage: Dalton and Musgrave Views - the Principle in
Practice, Limitations.

+« Relation between Eificiency, Markets and Governments

s The concept of Public Goods and the role of Government

2 PUBLIC REVENUE

¢ Spurces of Public Revenue @ tax and non-tax revenues

» Objectives of taxation - Canons of taxation - Types of taxes : direct and indirect - Tax Base
and Rates of taxation : proportional, progressive and regressive taxation '

» Shifting of tax burden: Impact and incidence of taxation - Processes- factors influencing
incidence of taxation

¢ Economic Effects of taxation: on Income and Wealth, Consumption, Savings, Investments
and Production.

e Redistributive and Anti — Inflationary nature of taxation and their implications

2 PUBLIC EXPENDITURE AND PUBLIC DEBT

= Public Expenditure: Canons - classification - economic effects of pﬁ]hlil.t spending - on

production, consumption, distribution, employment and stabilization - Theorics of Public
Expenditure: Wagner’s Hypothesis and Wiseman Peacock Hypothesis - Causes for Public
Expenditure Growth - Significance of Public Expenditure: Low Income Suppeort and Social
Insurance Programmes.

o Public Debt : Classification - Burden of Debt Finance : Internal and External- Public Debt

and Fiscal Solvency

4 [ Fiscal policy and Management

= Fiscal Policy: Meaning, Objectives, constituents and Limitations.

s Contra cyclical Fiscal Policy and Discretionary Fiscal Policy : Principles of Sound und]
Functional Finance

¢ Budget- Meaning objectives and types - Structure of Union budget gts

e Intergovernmental Fiscal Relations : fiscal federalism and fiscal d@i - centrald

state financial relations

Fl'm-:' pal
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ONIVERSKEY OF MUMBAL
No. UGIZ1 of 2018-19

~ Autention of the Principals of fhie affiliated Colleges snd Directars of the
pecpgnized Institations in Commerce & Mensgenwnt Faculty is invited to this
office Circnlar No UL/105 of 2016-17, datagd 257 October. 2016 relating to
syflabus of Bachelor of Commerse (2.Com.} degree course.

 They are informed that the recommendations made by the Bourd of Studies
i Commerce at its meeting held on _=2;S‘h February, 2018 have been accepted by
 the Acedemis Comncll af its meeting held on 5 May, 2018 vide item Ho. 448
g that in accordance therewith, the revised syllabus as per
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Revised Syllabus

and
Question Paper Pattern
of Courses of ,

Bachelor of Commerce Programme
at

Third Year
Semester V and VI

Under Choice Based Credit, Grading and

| . = N % Frew
SEITIESLEN DOVSLE

To be implemented from Academic Year 2018-2019

Faculty of Commerce ﬂ\{?ﬁl a}ﬁ
_ﬁf?ﬂ&m, _ e |

4
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with Effect from the Academic Year 2018-2019

Elective Courses (EC)
1 A. Discipline Specific Elective (DSE) Courses
Group A: Advanced Accountancy

1 | Preparation of Final Accounts of Companies 15 I
2 | Internal Reconstruction _; =
3 | Buy Back of Shares 10
4 | Investment Accounting (w.r.t. Accounting Standard- 13) 12
5 | Ethical Behaviour and Implications for Accountants 08
Total 60 I

play)

Asmita College af Arts & Comm. For Women
Vikhroii (E), fdumiai - £3.
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Relevant pruwsmns uf Cﬂmpanles .fu.:t related to preparation of Final Account
{excluding cash flow staternent)
Preparation of financial statements as per Companies Act. (excluding cash flow
statement)
AS 1in relation to final accounts of companies (disclosure of accounting
policies)
Adjustment for —

1. Closing Stock

Depreciation
Outstanding expenses and income
Prepaid expenses and Pre received income
Proposed Dividend and Unclaimed Dividend
Provision for Tax and Advance Tax
Bill of exchange ( Endorsement, Honour, Dishonour)
Capital Expenditure included in Revenue expenditure and vice versa
eg- purchase of furniture included in purchases
9. Unrecorded Sales and Purchases
10. Good sold on sale or return basis
11. Managerial remuneration on Net Profit before tax
12. Transfer to Reserves
13. Bad debt and Provision for bad debts
14. Calls in Arrears
15. Loss by fire ( Partly and fully insured goods)
16. Goods distributed as free samples.
17. Any other adjustments as per the prevailing accounting standard.

.hstmnﬁbh

A b e EAEE

O NO WA WwN

Meed for reconstruction and company law provisions

Distinction between internal and external reconstructions.

Methods including alteration of share capital, variation of shareholder rights,
sub division, consolidation, surrender and reissue / cancellation, reduction of
share capital with relevant legal provisions and accounting treatment for
same.

Company Law ,f Legal provisions (including related restrictions, power,
transfer to capital redemption reserve account and prohibitions)
Compliance of conditions including sources, maximum limits and debt equity
ratio. Cancellation of Shares Bought back(Excluding Buy Back of minority

shareholding) i‘\m}i a‘}ﬁ
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.-.-r e b
e tment Accountine

For shares (variable income beanng secuntles}

For debentures/Preference. shares (fixed income bearing securities)
Accounting for transactions of purchase and sale of investments with ex and
cum interest prices and finding cost of investment sold and carrying cost as per
weighted average method (Excl. brokerage).

Culumnarfurmatformvestment account

Introductlon Meamng of ethical behaumr

Financial Reports — What is the link between law, corporate governance,
corporate social responsibility and ethics?

What does the accounting profession mean by the ethical behavior?
Implications of ethical values for the principles versus rule based approaches to
accounting standards

The principal based approach and ethics

The accounting standard setting process and ethics

The IFAC Code of Ethics for Professional Accountants

Ethics in the accounting work environment — A research report
Implications of unethical behavior for financial reports

Company Codes of Ethics

The increasing role of whistle — Blowing

Why should student learn ethics?

bloy?

r-_—u-.—’""_-_.“.

Princip

Y ol "|.l,| fdumbat

Faculty of Commerce, Umvers:ty of Mumbai 8|Page

Asmita Collaqe of Arls & CJI’".]] .'-'er Wamen




Revised Syliabus of Courses of B.Com. Programme at Semester V
with Effect from the Academic Year 2018-2019

Elective Courses (EC)
1 A. Discipline Specific Elective (DSE) Courses
Group A: Advanced Accountancy

2. Financial Accounting and Auditing Paper-VIil:

Cost Accounting
Modules at a Glance
Sh [ No. of
B
No. | lectures
Introduction to Cost Accounting 10
Material Cost 10
Labour Cost 10
4 | Overheads 10
Classification of Costs and Cost Sheet 10
Reconciliation of cost and financial accounts 10
Total 60
oy
-——-'-'-_-_--‘
s e Frincipal
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{a] Dbjectwes and scope of Cost Accounting

(b} Cost centres and Cost units

{c) Cost classification for stock valuation, Profit measurement, Decision making and
cantrol

{d) Coding systems

{e] Elements of Cost

{f} Cost hehaulnur pattern, Separating the components of semi- variable costs

TR

F’mcurement procedures—Store procedures and ducumentatmn in respect of

receipts and issue of stock, Stock verification

{ii} Inventory control —Techniques of fixing of minimum, maximum and reorder levels,
Economic Order Quantity, ABC classification; Stocktaking and perpetual inventory

(iii) Inventory accounting

Note- Simple practical problems based on

Calculation of EOQ, Raw Material Turnover ratio, Preparation of stock ledger and

Valuation of Inventories, hased on FIFQ and Weighted average cost,

Attendance and payroll procedures, Overview of statutory requlrements Overtime,

Idle time and Incentives

{ii) Labour turnover

{iii} Utilisation of labour, Direct and indirect labour, Charging of labour cost, Identifying
labour hours with work orders or batches or capital jobs

{iv) Efficiency rating procedures

{v) Remuneration systems and incentive schemes.

MNote-Simple practical problems based on
Preparation of labour cost statement Remuneration and incentive systems based on

Piece wurk plan, Hale'y' Ffemlum Plan, Rowan system, Gantt's Task

Functional analysis — Factory, Administration, Selling and Distribution

Behavioural analysis — Fixed, Variable, Semi-variable cost

Mote-Simple practical problems on

Departmentalization and apportionment of primary overheads,

Computation of overhead rates including Machine overhead rates

Basic concepts of treatment of over/under absorption of overheads- Direct Labour

methnd and Pﬂme Cost methud

Classlf catmn of custs Cast of Eales Ecst Centre, Cost Unit, Profit Centre and Investment

Centre
Cost Sheet, Total Costs and Unit Costs, Different Costs for different purpose

Nute 5IITI|CI|E practacal pmblems on preparatmn of cost sheet

2 -' = . : —-__________._.-
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Revised Syllabus of Courses of B.Com. Programme at Semester V
with effect from the Academic Year 2018-2019

Elective Courses (EC)
1 B. Discipline Related Elective (DRE) Courses

Moot
| lectures
1 | Introduction to Marketing 12
2 | Marketing Decisions | 11
3 | Marketing Decisions 11
4 | Key Marketing Dimensions 11
Total 45
it ‘-’3:‘2
e
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s Marketing, Concept, Features, Importance, Functions, Evolution, Strategic v/s
Traditional Marketing
= Marketing Research - Concept, Features, Process
Marketing Information System-Concept, Components
Data Mining- Concept, Importance
# Consumer Behaviour- Concept, ,Factors influencing Consumer Behaviour
Market Segmentation- Concept, Benefits, Bases of market segmentation
Customer Relationship Management- Concept , Techniques
Market Targetmg- Conmpt Fwe patterns of Target market Selection

. Ma rketrng Mix- Cunce;:lt
Product- Product Decision Areas
Product Life Cycle- Concept, Managing stages of PLC
Branding- Concept , Components
Brand Equity- Concept, Factors influencing Brand Equity
s Packaging- Concept, Essentials of a good package
Product Positioning- Concept, Strategies of Product Positioning
Service Positioning- Importance & Challenges
# Pricing- Concept, Objectives, Factors influencing Pricing, Pricing Strategies

s Physical Distribution- Concept, Factors influencing Physical Distribution,
Marketing Channels (Traditional & Contemporary Channels)
Supply Chain Management-Concept, Components of SCM

¢ Promotion- Concept, Importance, Elements of Promotion mix

Integrated Marketing Communication {IMC)- Concept, Scope ,Importance
¢ Sales Management- Concept, Components, Emerging trends in selling

Personal Selling- Concept , Process of personal selling, Skill Sets required for
Eﬁ‘ectrue Sellmg

. Marketlng Eth:cs Cnncept Unethlcal practlcES in marketmg, General mle of
consumer organizations
Competitive Strategies for Market Leader, Market Challenger, Market Follower
and Market Micher Marketing Ethics:

s Rural Marketing- Concept, Features of Indian Rural Market, Strategies for
Effective Rural Marketing
Digital Marketing-Concept, trends in Digital Marketing
Green Marketing- concept, importance

* Challenges faced hv'Marketing Managers in 21st Century J
Careers in Marketing — Skill sets reqmred for effective marke GJ“

Factors contributing to Sucmas& t Fhrandﬁ in India with gyﬂgbl&-a«amples
Reasons for failure DFbrands In:lnrllléwth suitable examples

3
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Revised Syllabus of Courses of B.Com. Programme at Semester V/
with effect from the Academic Year 2018-2019

Elective Courses (EC) I
1 B. Discipline Related Efective (DRE} Courses

4, Business Economics - V
Macro Economic Aspects of India

Modules at a Glance

1 | Macro Economic overview of India 15 I
2 | Agriculture During Post Reform Period 10
3 | The Industry And Service Sector During Post Reform Period 10
4 | Banking and Financial Market 10
Total a5
Wﬂﬁ |
.-.-.-.-—.-._...———."
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Cammemal Admlnlstratlun. Meanmg, nature an-::l |mpurtant:e of Cnmmerctal
Administration in business activity- role and functions of a commercial office-
administrative structure of a commercial office- abilities, skills and attributes of

office manager.

Elffice Iaynut— Meanlng, importance and types of office layout {enclﬂsed or
cellular/modular/ virtual etc.)- factors determining office layout- ergonomics with
respect to comfort, health & safety
Office equipments- various types of office eguipments-functions of office
equipments- types and uses of various office stationery-Role of IT in office

administraticn

R R
ice Communic

Enmmunicatiun Various channels of office mmmumcatlon factors affecting
selection of communication channels

communication
flows{upward/downward/vertical/horizontal/diagonal/grapeving)-  barriers  to
effective communication- methods for intra firm communication- role of front
office in communication with external stakeholders

e e S
anagement and Recor

gileig 2
i

Information Management: Meanmg and characteristics of information
management- types of records to be maintained- characteristics of effective
record management system- methods of classification of records-methods and
procedures for managing inactive files- duties of record management

Department.
WBlos?
.w-""'-‘-#
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I ° Gm’-:-rurew of New Ecunumm PuI|c~,r-1991 - Role of Social Infrastructure with
reference to education, health and family welfare.

* Sustainable Development Goals and Policy measures: Make in India, Invest in

| India, and Skill Development and Training Programmes.

= Foreign Investment Palicy Measures in India - Foreign Investment Promotion
Board, FDI- MNCs and their role.

. Natlanal Agrlcultural Pnlu;'gr 2000: Dbjectwes Features and !mpllcatu::-ns

I ¢ Agricultural pricing and agricultural finance
¢ Agricultural Marketing Development-Agricultural Market infrastructure -
I Market information- Marketing training- Enabling environments-Recent

devel'r::pments

I he Industry Ar ing Past Reform Period
- Pnl:c-,r Measures- Competltmn Act 2003 Disinvestment Palicy, Micro, Small I
' and Medium Enterprises [MSME sector] since 2007.
I = Industrial Pollution in India: Meaning, Types, Effects and Contral.

¢ Service Sector: Recent trends, role and growth in Healthcare and Tourism
I Industry

® BankmgSettur—HecenttrEnds, issues and challenges in Bankmgand Jnsurance

| Industry
» Money Market — Structure, Limitations and Reforms.
| e Capital Market - Structure, Growth and Reforms.

VB 5}2
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Revised Syllabus of Courses of B.Com. Programme at Semester V/
with effect from the Academic Year 2018-2019

Efective Courses (EC)
2. Ability Enhancement Courses (AEC)

2. Computer Systems and Applications Paper - |

Modules at a Glance

Data Communication, Networking and Internet 18
Database and MySQL 09
Database and MySQL 09
Spread Sheet 09
Total 45

e
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ommunication, Netwmkmgand;lntﬁmat

a) Data Communication Component, Data representatmn Distributed prucessmg

{Concepts only)

b} Metwork Basics and Infrastructure

= Definition, Types (LAN, MAN, WAN) Advantages.

* MNetwork Structures — Server Based, Client server, Peer to Peer,

# Topologies — 5tar, Bus, Ring.

s Network Media, Wired — Twisted Pair, Co-axial, Fiber Optic and Wireless —
Radio and Infrared.

# Metwork Hardware: Hubs, Bridges, Switches, Routers.

= Network Protocols = TCP/IP, 051 Model.

Internet

= Definition, Types of connections, sharing internet connection, Hot 5pots.

e Services on net- WWW, Email-Blogs.

¢ |P addresses, Domain names, URLs, Hyperlinks, Web Browsers

e Searching Directories, Search engines, Boolean search (AND, OR, NOT),
Advanced search, Meta Search Engines.

e Email = POP/SMTP accounts in Email, Different parts of an Email address.
Receiving and sending emails with attachments by scanning attachments for
viruses.

. D.rber Erlme Hackmg, Sniffing, Spouf'ng

a) Intrnduc’tian To Datahases, Relatmnal and Non relatmnal database sn_.rstem

MySQL as a Non-procedural Language. View of data.

b) MySQL Basics :Statements {Schema Statements, Data statements, Transaction

statements), names (table & column names), data types (Char, Varchar, Text,
Mediumtext, Longtext, Smallint, Bigint, Boolean, Decimal, Float, Double, Date,
Date Time, Timestamp, Year, Time), Creating Database, inserting data,
Updating data, Deleting data, expressions, built-in-functions — lower, upper,
reverse length, Itrim, rtrim, trim, left, right, mid, concat, now, time, date,
curdate, day, month, year, dayname, monthname, abs, pow, mod, round, sqrt
missing data(NULL and NOT NULL DEFAULT values) CREATE,USE, ALTER {Add,
Remove, Change columns), RENAME, SHOW, DESCRIBE (CREATE TABLE,
COLUMMNS, STATUS and DATABASES only) and DROP {TABLE, COLUMN,
DATABASES statements), PRIMARY KEY FOREIGN KEY (One and more columns)
Simple Validity checking usmg CONSTRAINTS.

Database and MySQL

a)

MySaL Simple queries : TheSELECT statement (From, Where, Group By, Having,
Order By, Distinct, Filtering Data by using conditions. Simple and complex |
conditions using logical, arithmetic and relational operatars (=, !,=, <, =, <>, AND,
OR, NOT, LIKE) Aggregate Funtions — count, sum, avg, max, min.

b) Multi-table queries:Simple joins {INNER JOIN), SQL considerations for multi table

c)

queries(table aliases, qualified column names,all column selections self joins).
Nested Queries (Only up to two levels) :Using sub queries, sub query search
conditions, sub queries & joins, 'ne's'ted sub queries, correlated sub queries, sub

queries in the HAVING clause: i i =
Simple Transaction Jllustratmg START CWMIT and RDLL&%?%,I |

——
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_ Modules / Units
pread Sheet T .

a) Creating and Navigating workshe
= Types of data, entering different types of data such as texts, numbers,
dates, functions.
= Quick way to add data Auto complete, Autocarrect, Auto fill, Auto fit. Undo
and Redo.
¢ Moving data, contiguous and non contiguous selections, Selecting with
keyboard. Cut-Copy, Paste. Adding and moving columns or rows, Inserting
columns and rows.
¢ Find and replace values. Spell check.
* Formatting cells, Numbers, Date, Times, Font, Colors, Borders, Fills.
b} Multiple Spreadsheets
= Adding, removing, hiding and renaming worksheets.
= Add headers/Footers to a Workbook. Page breaks, preview.
s Creating formulas, inserting functions, cell references, Absolute, Relative
fwithin a worksheet, other worksheets and other workbooks).
c) Functions
e Financial functions: FV, PY, PMT, PFMT, IPMT, NPER, RATE
s Mathematical and statistical functions. ROUND, ROUNDDOWMN, ROUNDLUP,
CEILING, FLOOR, INT, MAX, MIN, MOD, 5QRT, ABS, SUM, COUNT, AVERAGE
d) Data Analysis
e Sorting, Subtotal.
= Pivot Tables- Building Fivot Tables, Fivot Table regions, Rearranging Pivot
Table.

L]

Note :

o) Theory 03 lectures per week,

b) Practical batch size 20-25, 01 practicof = 03 theory fectures per week.
¢) 10 Practical’s are to be completed in each semester.

Semester V
Topic Number of Practical’s
Word processing 01
Spread sheet 03
MySQL 06

Minimum 6 practical’s are to be recorded in the journal in the Semester ¥V

[Minimum 4 on 50QL, 2 on MS-Excel) ﬂ\l{@j .
a

Faculty of C&m}nérce, Uﬂfveréity of Mumbai 32|Page




% Scheme of Examination

Type Marks Duration
Theory 75 2 ¥ hours
Practical 20 1 1 hour per batch of 10
Active Participation and Class conduct 05 -~

¢ Practical Examination Pattern- SemesterV

Sr. No. Topic Marks
01 MySQL o7
02 Spread Sheet 03
03 Journal 05
04 Viva 05

Practical examination to be conducted 2 to 3 weeks before the theory examination.
Marks out of 25 to be submitted to the University before commencement of theory
examination.

Software Requirement :

MS-Excel 2010, VB 6.0

Hardware

For a batch of 120 students minimum 10 computers with appropriate hardware and
software installed on each computer. During practical hours maximum two student
may share one computer.

For in house computing facility fee of rupees 750/- be charged for each student per
Semester in the existing fee structure against head of computer fee/computer

practical.

.--""'"—-"
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Revised Syllabus of Courses of B.Com. Programme at Semester VV
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses (AEC)

3. Export Marketing Paper - |

Modules at a Glance

1 | Introduction to Export Marketing 12
2 | Global Framework for Export Marketing 11
3 | India’s Foreign Trade Policy 11
4 | Export Incentives and Assistance 11
Total 45
|
B a2
: rincipal —
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Mﬂdufﬂs f Ur.uts ..................

1 s ek ' i

a} Concept and features nf Expnrt Marketmg, Importance of Expurts for a Nation
and a Firm; Distinction between Domestic Marketing and Export Marketing

b) Factors influencing Export Marketing; Risks involved in Export Marketing;
Problems of India’s Export Sector

¢) Major merchandise/commodities exports of India (since 2015); Services
exports of Indla {5|nce 2(]15}, Regn:un wise India’s Expcurt Trade [smcu 2015)

a) Trade barrmrs T!,-'pes nf Tarlff Barrlers and Nun Tarlﬁ’ barrlers, Dlstmctlnn
between Tariff and Non-Tariff barriers

b) Major Economic Groupings of the World; Positive and Negative Impact of
Regional Economic Groupings; Agreements of World Trade Organisation
(WTO)

¢) Need for Overseas Market Research; Market Selection Process,
Determinants of Foreign Market Selection

a) FDrE|gn Trade Fr::lu:z.r {FTP] 2(]15 2[] nghhghts and Impllcatlons Expc-rt Trade
facilitations and ease of doing business as per the new FTP

b) Role of Directorate General of Foreign Trade {DGFT), Negative list of Exports,
Deemed Exports

¢) Benefits to Status Holders & Towns of Excellence; Common benefits for EHTP,
BTP and STP: Benefits enjoyed by {llAs) Integrated Industrial Areas(SEZ}, EOU,

AEZ _

a. Fmanmal Fm:entwes aualtabre to Indian Exporters - Marketmg Deuelnpment
Assistance [MDA), Market Access Initiative (MAI), Assistance to States for
Infrastructure Development for Exports (ASIDE), Industrial Raw Material
Assistance Centre(IRMAC),

b. Institutional Assistance to Indian Exporters - Federation of Indian Export
Organisations (FIED), India Trade Promotion Organisation (ITPO), The
Federation of Indian Chambers of Commerce and Industry (FICCI), Export
Promotion Councils (EPCs) & Commodity Boards (CBs), Indian Institute of
Foreign Trade (IIFT), Indian Institute of Packaging (IIP)

t. Schemes - Export Promation Capital Goods (EPCG) 5Scheme, Duty Exemption
and Remission Schemes, Export Advance Authorisation Scheme; Duty
Drawhback (DBK); IGST Refund for Exporters

Princinal
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Rewsed Syllabus of Courses of B.Com. Programme at Semester V
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses (AEC)

4. Marketing Research Paper - |

Modules at a Glance

No.b
1 | Introduction to Marketing Research 12
2 | Planning Research B
3 | Data Collection 11
4 | Data Processing, Analysis, Reporting 11
Total 45 1
...---"""'F.F-—F
principal
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a. Marketlng Hesearch- Deﬁmtmn, features, functions, significance of Marketi?‘:—g-_
Research in marketing decision making, limitations of Marketing Research

b. Steps in Marketing Research, Ethics in Marketing Research, Career options in
Marketing Research, Qualities of a good Marketing Research professional

c. Marketing Information System- Definition, components, essentials of a good
MIS, Concept of Decision Support System- Components , importance
Data Mining- concept, importance

a. Research Design- concept, importance, types
Hypothesis- concept, types, importance

b. Questionnaire- concept, types of questions, steps in the preparation of
guestionnaire, essentials of a good questionnaire

c. Sampling- concept, terms in sampling, techniques of sampling, essentials of
guad samplmg

a. anar"-_.r data concept merlts demerits, methnds

b. Secondary data- concept, metrits, demerits, sources

¢. Qualitative and Quantitative research- concept, features, Qualitative v/s
Quantitative research
Integrating technology in data collection, methods- (online surveys, hand held
devices, text messages, social networking), importance

a. Stages in Data pmcessmg
Editing- meaning, objectives, types
Coding- meaning, guidelines
Classification- meaning, methods |
Tabulation- meaning, methods

b. Data Analysis & Interpretation
Data Analysis- meaning, steps, use of statistical tools [5P55, SAS, MS EXCEL,
MINITAB)
Data Interpretation- meaning, importance, stages

c. Report Writing- concept, types, contents, essentials, use of visu

research report o

ids in
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,ﬂ*r' ita College of Arls & & Gamm. For lomen
Vikiroli (E), 4 mbiai - 63,

Facu!ty of Eﬂmmerce Umvers:ty of Mumbai 37 |Page




Revised Syllabus of Courses of B.Com. Programme at Semester V/
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses (AEC)

10. Direct and Indirect Taxes Paper - |

Modules at a Glance

dules
Basic Terms 04
Scope of Total Income & ResidentEaI_Status 04
Heads of Income 24
Deduction from Total Income 04
Computation of Total Income for Individual 09
Total 45 §

principal
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Assessee, Aﬁsessment Assessment Year, Annual value, Business,

Capital Assets, Income, Persr:an Prevmus ‘r’ear Transfer

Sr.ﬂpe ufTutaI Inl:urne {5: 5]

Residential Status (5: &) for Individual assessee

s Salary {5: 15to 17}

e [ncome from House Properties (5: 22 to 27)

* Profit and Gain From Business [5:28, 30, 31, 32, 35, 35D, 36, 37, 40, 40A 43B.

= Capital Gains (5: 45, 48, 48, 50, 54, 54 EC) restricted to computation of Capital
gain on transfer of residential house property only

= Income from Other Sources {5: 56 to 5: 59)

Exclusions From Total Income {5: 10)
Exclusion related to specified heads to be covered with relevant head.eg. Salary,

Business Inmme Capltal Gam Incume frﬂm Dther SDurces

oy ol RL’ TiE :.l
["._.. T
e - 3.

I=83 ]
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Revised Syllabus of Courses of B.Com. Programme at Semester Vi
with effect from the Academic Year 2018-2019

Elective Courses (EC)
1 A. Discipline Specific Elective (DSE) Courses
Group A: Advanced Accountancy

1. Financial Accounting and Auditing Paper-IX;
Financial Accounting

Modules at a Glance

_::::':;il:ﬁi_f::: i Modules e 0 i.:f::-; ~ No.of
No. | .  Lectures
1 AS — 14 - Amalgamation, Absorption & External 15
Reconstruction B |
2 | Accounting of Transactions of Foreign Currency 15
3 | Liguidation of Companies 10
4 | Underwriting of Shares & Debentures 10
5 | Accounting for Limited Liability Partnership 10
Total 60
=
——
Princip

Asrnita College of Arts & Comm. For Wemen
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""" Maﬂule; f Units
' 'nal Racn nstrur.ti‘nn {exﬂuﬁmg lntEl‘*

| company I'lnidlngs} :

In the nature of merger am:l purchase WIth cnrrespcndlng accountlng treatments

of pooling of interests and purchase method respectively. Meaning and

Computation of purchase consideration. Problems based on purchase method
nn!',r

In relatu::n to purchase and sa[e of goods, services and assets and loan and credit
transactions.
Computation and treatment nf exchange rate dlfferences

3 | Liquidation of Companies

Intreduction, Underwriting, Underwriting Commission
Provision of Companies Act with respect to Payment of underwriting commission
Underwriters, Sub-Underwriters, Brokers and Manager to issues
Types of underwriting, Abatement Clause

Marked, Unmarked and Firm-underwriting applications, Liability of the
underwrlters in respect of undemrrltmg cnntract Pral:tn:al pmblems

4 | Underwriting of Shares & Dehentures :
Meaning of liguidation or winding up
Preferential payments
Overriding preferential payments
Preparation of statement of affairs, deficit / surplus account
quuu:latnr's final statement of account
5 ar.cu untmg for Limited Lir:nhllit-,.ir Pa_r_l_':ﬂﬁrshm
Statutory Provisions
Conversion of partnership firm into LLP
Final Accounts
Principal
Asimita College of Arts & Comm. For Wormn
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Revised Syllabus of Courses of B.Com. Programme at Sémester Vi
with effect from the Academic Year 2018-2019

Elective Courses (EC)
i 1 A. Discipline Specific Elective (DSE) Courses
Group A: Advanced Accountancy

2. Financial Accounting and Auditing Paper-X:

Cost Accounting
l. Modules at a Glance
Sr R IR P R R s - ::-Ni_i!.'fi_:é_f? :
No.| T | Lectures
1 | Cost Control Accounts 10
| 2 | Contract Costing ) 10
3 | Process Costing | 10
4 | Introduction to Marginal Costing 10 -
I 5 |Introduction to Standard CO;ing- = 10
6 | Some Emerging concepts of Cost accounting 10
Total | Y
bl
Principa

Asrita Colege of Aris & Camm, For ¥lomen
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Sr. No. Madules / Units
‘1 | Cost Control Accounts
. Advantages and Disadvantagels
Cost Control Accounts, Principal Accounts, Subsidiary Accounts to be maintained
Nnte- Slmple practlcal pmblems on preparatlnn of cost cr:rntml acc::-unts
B Eun“mcﬁstmg S : SR

Progress payments, Retentmn maoney, Contract accounts, Accuuntmg for material,
Accounting for Tax deducted at source by the contractee, Accounting for plant
used in a contract, treatment of profit on incomplete contracts, Contract profit
and Balance sheet entries.

Excluding Escalation clause

Note- 5|mple practlcaf pmblems

EF'rn:u:v.‘!&s Cnstmg

Process loss, Abnnrmal Galns and Losses Jmnt products and by-products.
Excluding Equivalent units, Inter-process profit
Note- Slmple Practical problems F'rucess Cc:-stlng and jmnt and b*,r products

4 | introduction to Margina[ Casﬂng :
Marginal costing meaning, applicatians, aduantages limitations
Contribution, Breakeven analysis, Margin of safety and profit volume graph.
Note-Simple Practical problems based on Marginal Costing excluding decision
mukmg

s lntmductmn to Standard Cns’tmg = :
WVarious types of standards, Setting of standards, Basm concepts of Material and |
Labour variance analysis.
Note-Simple Practical problems based on Material and labour variances excluding
suh -variances

6 | Some Emerging ﬂancﬂpts r;:-f Cost accounting

Target Costing

Life cycle Costing
Benchmarking

ABC Costing

Nate- No practical problems

Ty g 7
FTIICL ..Jln
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Revised Syllabus of Courses of B.Com. Programme at Semester VI
with effect from the Academic Year 2018-2019

Elective Courses (EC)
1 B. Discipline Related Elective (DRE) Courses
3. Commerce-VI
Human Resource Management

Modules at a Glance
 Modules No.of |
B ey - Lectures
01 | Human Rescurce Management 12
02 | Human Resource Development 11
03 | Hurnan Relations 11
04 | Trends In Human Resource Management 11
Total 45
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5. No,

Modules / Units

1

 Human Resource Management

s Human Resource Management — Concept, Functions, Importance, Traditional
v/s Strategic Human Resource Management

& Human Resource Planning- Concept Steps in Human Resource Planning
Job Analysis-Concept, Components, Job design- Concept, Techniques

s Recruitment- Concept, Sources of Recruitment
Selection - Concept, process, Technigues of E,selection,

| iman Resodice Deuelopment

# Human Resource Development- Concept, functions
Training- Concept, Process of identifying training and development needs,
Methods of Training & Development (Apprenticeship, understudy, job rotation,
vestibule training, case study, role playing, sensitivity training, In, basket,
management games)
Evaluating training effectiveness- Concept, Methods

* Performance Appraisal- Concept, Benefits, Limitations, Methods
Potential Appraisal-Concept, Importance

e Career Planning- Concept, Importance
Succession Planning- Concept, Need
Mentoring- Concept, Importance

‘Human Relatlnns =

Caunsellng- Concept TEChnIClLIES

» Human Relations- Concept, Significance
Leadership —Concept, Transactional & Transformational Leadership
Motivation- Concept, Theories of Motivation,(Maslow’s Meed Hierarchy
Theory, Vroom's Expectancy Theory, McGregor's Theory X and Theary Y, Pink’s
Theory of Motivation)

# Employees Morale- Concept, Factors affecting Morale, Measurement of
Employees Morale Emotional Quotient and Spiritual Quotient- Concept,
Factars affecting EQ & SQ

* Employee Grievance- Causes, Procedure for Grievance redressal

Employee welfare measures and Healthy & Safety Measures.

. HFl in changmg enwrcnment
Competencies- concept, classification
Learning organizations- Concept, Creating an innovative organization,
Innovation culture- Concept, Need, Managerial role.
» Trends in Human Resource Management,:
Employee Engagement- Concept, Types
Human resource Information System (HRIS) — Concept, Importance,

Changing patterns of employment.
s Challenges in Human Resource Management: ﬂﬁﬁéﬁwermem,
Woaorkforce Diversity. Attrithm Mwnsnz:ng, Employee Work life

Balance, Sexual Harassment at\mrk place, Dﬂmesth,_a,nd-l-n-tcma“ﬁunal HR

Eak Y i

Practices, Millennial EGanY}lCumpetenw Mapping L
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Revised Syllabus of Courses of B.Com. Programme at Semester Vi

with effect from the Academic Year 2018-2019

Elective Courses (EC)
1 B. Discipline Related Elective {DRE} Courses

4, Business Economics-VI
International Economics

Modules at a Glance

o e
------ R S i : Lectures
01 | Introduction to International Trade 10
02 | Commercial Policy 10
03 | Balance of payments and International Economic Organization 15
04 | Foreign Exchange market 10
Total 45

ooy

| em—
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SrNo. |

~ Modules / Units

1

| Introduction to International Trade

# Theories of International Trade - Ricardo’s Theory of Comparative Costs and
the Heckscher- Ohlin Theory.

* Terms of Trade - Types and Limitations.

® Gains from International trade - Offer Curves and Reciprocal Demand.

- Commermal Trade F'Dllt‘y' —Free Trade and Protection — Prr:ns and Cons.

» Tariff And Non Tariff Barriers: Meaning, Types and Effects

# International Economic Integration — Types and Objectives:-EU and Brexit,
ASAEN

3 | Balance of payments and International Economic Organization
= Balance of Payment: Meaning, Structure, Types of Disequilibrium,
e Causes and measures to correct the disequilibrium in Balance of Payments
= WTO- Recent Devefupments in THIPS TRIMS and GATS.

e | Foreign Exchange market G

s Foreign Exchange Market: Meanmg, Functluns Deterrination of Equilibrium
Rate of Exchange.

s Purchasing Power Parity Theory, Spot and Forward Exchange Rates, Arbitrage.

» Role of Central Bank in foreign exchange rate management, Managed flexible
exchange rate system of India.

Nlas?
...-—-*"'"‘""“
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Revised Syllabus of Courses of B.Com. Programme atSemester Vi
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses (AEC)

2. Computer Systems and Applications Paper - |l

Modules at a Glance

S B M;’:rdu_l__es No. of ;
:Nﬁg'-__;.',-f_;__f.--- S R e R e B ;_;:_I,_,g;j;;urg;_'_
1 | E-Commerce 18
2 | Advanced Spread Sheet 09
3 | Advanced Spread Sheet 09
4 | Visual Basic 0s
Total 45
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‘Sr. No.

Mﬁﬂl.-l-]ES J Units

-E Commetrce

a) Definition of E-commerce

b} Features of E-commerce

¢) Types of E-commerce (B2C, B2B, C2C, P2P)

d) Business Models in E-commerce {Advertising, Subscription, Transaction Fee,
Sales Revenue, Affiliate Revenue)

e} Major B2C models {Portal, Etailer, Content Provider, Transaction Broker,
Market Creator, Service Pravider, Community Provider).

f) E-Commerce Security: Integrity, Non repudiation, Authenticity; Confidentiality,
Privacy Availability.

g) Encryption: Definition, Digital Signatures, S5L.

h) Payment Systerns: Digital Cash, Online stored value, Digital accumulating
balance payment, Digital credit accounts, digital checking.

i) How an Online credit card transaction works. SET protocol.

jl Limitation of E-commerce.

k) M-commerce {Defnltlnn and Features]

| Advanced Spread Sheet

a) Multiple Spread sheets
e Creating and using templates, Using predefined templates, Adding
protection option.
# Creating and Linking Multiple Spreadsheets.
= Using formulas and logical operators.
s Creating and using named ranges.
s Creating Formulas that use reference to cells in different worksheets,
b) Functions
e Database Functions LOOKUP, VLOOKUP, HLOOKUP
¢ Conditional Logic functions IF, Nested IF, COUNTIF, SUMIF, AVERAGEIF
e String functions LEFT, RIGHT, MID, LEN, UPPER, LOWER, PROPER, TRIM,
FIXED

ﬁ_._dyan ced Spread Sheet

a) Functions
s Date functions TODAY, NOW, DATE, TIME, DAY, MONTH, YEAR, WEEKDAY,
DAYS360
s Statistical Functions COUNTA, COUNTBLANK, CORREL, LARGE, SMALL
b} Data Analysis
e Filter with customized condition.
= The Graphical representation of data Column, Line, Pie and Bar charts.
e Using Scenarios, creating and managing a scenario.
s Using Goal Seek

¢ Using Solver %
s Understanding Macros, Creating, Recording and Runni;ﬁh‘,@&]% acros.

Editing a Macrof{concept cnl_v} )

sits Cottag

Vi .J’u.r.l' 'r..J,, Mumbal =&
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 Modules / Units

Visual Basic

a) Introduction to Visual Basic, Introduction Graphical User Interface (GUI).
Programming Language (Procedural, Object Oriented, Event Driven), Writing
VB Projects. The Visual Basic Environment

b) Introduction to VB Controls
Text boxes, Frames, Check boxes, Option button, Designing the User Interface,
Default & Cancel property, tab order, Coding for contrals using Text, Caption,
Value property and Set Focus method

c) Variables, Constants, and Calculations
Variable and Constant, Data Type (String, Integer, Currency, Single, Double,
Date), Naming rules/conventions, Constants (Named & Intrinsic), Declaring
variables, Val Function, Arithmetic Operations, Formatting Data.

d) Decision and Condition
Condition, Comparing numeric variables and constants, Comparing 5trings,
Comparing Text Property of text box, Compound Conditions {And, Or, Not). If
Statement, if then-else Statement, LCase and Ucase function, Using If
statements with Option Buttons & Check Boxes., Msghox [Message box)
staterment Input Validation : Is Numeric function.

e] Sub-procedures and Sub-functions, Using common dialog box, Creating a new
sub=-procedure, Writing a Function procedure. Simple loops using For Next
statements and Do while statement and display output using MsgBox
Statement.

Note :

a) Theory 03 lectures per week,
b} Practical batch size 20-25, 01 practical = 03 theory lectures per week.

¢} 10 Practical’s are to be completed in each semester,

Semester VI
Tapic Number of Practical’s
Presentation skills . 01
Advanced Spread Sheet ' 06
Introduction to Visual Basic 03

Minimum & practical’s are to be recorded in the journal in the Semester VI
[Minimum 4 on VB, 2 on Advanced Spread Sheet)

%+ Suggested list of Practical’s for Semester VI
1. Preparing a PowerPoint presentation on an E-Commerce website.

™ DR B b

" Calculation of DA, HRA, PF, Gross Salary and Net Salary using Spread Sheet
Calculation of Income Tax using Spread Sheet ! 0;}‘
Filtering data and Graphical representation of data using Spread She ¢
Using VLOOKUP and HLOOKUP using Spread Sheet
Creating and managing a scenario using Spread Sheet
Use of Goal Seek and Solver using Sp_read Sheet
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B. Write a project in VB to design a suitable form to add two numbers and display their
sum.

9. Write a project in VB to design a suitable form to enter sales and calculate and
display the bonus which is 10% of sales.

10. Write a project in VB to design 3 suitable form to enter salary and calculate and
display the DA which is 30% of salary.

%+ Scheme of Examination

Type ] Marks Duration
Theory 75 ; 2% hours
Practical , 20 1 hour per batch of 10 o
Active Participation and Class conduct 05 I s ]

# Theory Examination Pattern
All questions are compulsory

Question Unit No. Marks | Marks with Internal
No. Option
O 1 Objective type based on |, (ILII) and IV | 11+2+2 23
Q. 2. | 15 30
a. 3. ] i5 30
Q4. |[m 15 30 N
Q.5 v 15 30

& Practical Examination Pattern- Semaeaster Vi

Sr. No. Topic Marks
01 Advanced Spread sheet 07
02 Introduction to VB Programing 03
03 Journal 05
o4 Viva 05

= Practical examination to be conducted 2 to 3 weeks before the theory examination.
Marks out of 25 to be submitted to the University before commencement of theory
examination.

= Software Requirement :
Spread Sheet 2010, VB 6.0

= Hardware
For a batch of 120 students minimum 10 computers with appropriate hardware and
software installed on each computer. During practical hours maximum two student
may share one computer.

B Forin house computing famlnty fee -::nc Tfupees 750/- be charged for W ﬁhpﬁlr
Semester in the existing fee”g._t_r_'ucture agamst head of comput eefc

practical.
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Revised Syllabus of Courses of B.Com. Programme at Semester Vi
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses (AEC)

3. Export Marketing Paper - I

Modules at a Glance

es

Sr. | Mudutes s | No.of

 Lectur

1 | Product Planning and Pricing Decisions for Export Marketing 12

2 | Export Distribution and Promotion 11

3 | Export Finance 11

4 | Export Procedure and Documentation 11

Total 45

.inilq- rl A" !
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~ Modules / Units

o ; Frnduct Plﬁ_h rling ';?,I:I'I: ﬁ::Er_i;ih'g ;ﬁgﬁisﬁé_n‘_&?'fnfﬁpor}:' MarBEtfﬁg-.

a) Planning for Export Marketing with regards to Product, Branding, Packaging

b} Need for Labelling and Marking in Exports, Factors determining Export Price;
Objectives of Export Pricing

¢} International Commercial (INCO) Terms; Export Pricing Quotations — Free on
Board (FOB), Cost Insurance and Freight (CIF) and Cost and Freight (C&F);
Problems on FOB guotation

2 | Export Distribution and Promotion

a) Factors influencing Distribution Channels; Direct and Indirect Exporting
Channels; Distinction between Direct and Indirect Exporting Channels

b) Components of Logistics in Export marketing; Selection criteria of Modes of
Transport; Need for Insurance in Export Marketing

¢) Sales Promotion Techniques used in Export Marketing; Importance of Trade
Fairs and Exhibitions; Benefits of Personal Selling; Essentials of Advertising in
Export Marketing;

3 | Export Finance i s :

a) Methods of Pavment In expurt marketmg, Prﬂcedure to open Letter of Credit,
Types and Benefits of Countertrade

b) Features of Pre-Shipment and Post-shipment finance; Procedure to obtain
Export Finance; Distinction between Pre-shipment Finance and Post Shipment
Finance.

¢} Role of Commercial Banks, EXIM Bank, SIDBI in financing exporters; Role of
ECGC

Export | Prncedure and Ducumentatlnn ........

a. Registration W|t|'1 d:fferent authorltles, F're shlpment Procedure mmlved |n
Exports; Procedure of Quality Control and Pre-shipment Inspection;

b. Shipping and Custom Stage Formalities; Role of Clearing & Forwarding Agent,
Post-shipment Procedure for Realisation of Export Proceeds; Procedure of
Export under Bond and Letter of Undertaking. {LUT)

¢. Importance of - Commercial Invoice cum Packing list, Bill of Lading/ Airway Bill,
Shipping Bill/Bill of Export, Consular Invoice, Certificate of Origin
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Revised Syllabus of Courses of B.Com. Programme at §emester Vi
with effect from the Academic Year 2018-2019

Elective Courses (EC)
2. Ability Enhancement Courses {AEC)

4. Marketing Research Paper - |l

Modules at a Glance

O ~ Modules = .} No.of
1 | Applications of Marketing Research-I 12
2 | Applications of Marketing Research-ll 11
3 | Applications of Marketing Research-llI 11
4 | Managing Marketing Research 11
Total 45

\smita Colfage of Art

et (= pradeio 1
LTI P :IJII_, AL = o
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Modules / Units

: Appli_:;ajiipn:s of Marketing Research-1

a. Product Research- concept, areas, steps in new product development Product
Testing & Test Marketing- concept, methods

b. Brand Research- concept, components of a Brand, importance of brand
research Packaging Research- concept, importance

c. Price Research- concept, factars influencing pricing, importance of price
research, methods of price research

: _' &phliq_at_]nns_ of _I"Ql'lla_r_l_:_eti'n_'g__ﬂes'ga rch-ll

a. Physical Distribution research- concept, types of distribution channels, Supply
Chain Management- concept, components of supply chain management,
importance of physical distribution research

b. Promotion Research- concept, elements of promotion, importance of
promotion research
Advertising Research- concept, scope, pre & post testing methods of
advertising effectiveness '

¢. Consumer Research- concept, objectives, methods Motivation Research-

mportance
s of Marketing Researchfit

a. Sales Research- concept, significance, scope/areas

b. Rural Marketing Research-concept, features of Indian rural market, sources of
data, research tools, do’s and don’ts in rural Marketing Research

c. Global Marketing Research- concept, factors affecting Global Marketing , need
and scope of Global Marketing Research

| Managing Marketing Research

a. Organizing Marketing Research activity- factors involved in organizing
Marketing Research activity, methods of organizing Marketing Research
activity, In house marketing department,--structure, merits, demerits

b. Professional Marketing Research agencies- structure, merits, demerits,
professional standards

c. Prominent Marketing Research agencies- HTA, ORG, IMRB, NCAER, Nielson

—
Principal
Asmita Callage of Aris & Comm. For Weman
Vikhrodl (E), Mumbai- 83,
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Revised Syllabus of Courses of B.Com. Programme at Semester Vi
with effect from the Academic Year 2018-2019

Efective Courses (EC)
2. Ability Enhancement Courses (AEC)

10. Direct and Indirect Taxation Paper - I
Goods and Service Tax Act

Modules at a Glance

51- v ' Modules Jikiy No. of
No. Lectures |
1 | Introduction | 09
2 | Levy and Collection of Tax 0s
3 | Time, Place and Value of Su;;p]y 09
4 | Input Tax Credit & Payment of Tax 09 b
5 | Registration under G5T Law 09
Total 45
P 2 fb

m r"m‘l
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| 1| introduction R
* What is G5T
e MNeed for GST
¢ Dual G5T Model
o Definitions

Section 2{17} Business

Section 2(13) Consideration
Section 2(45] Electronic Commerce Operator
Section 2{52) Goods

Section 2(56) India

Section2 (78) Non taxahble Supply
Section 2(84) Person

Section 2{90) Principal Supply
Section 2{93) Recipient

Section 2({98) Reverse charge
Section 2(102) Services

Section 2(105) Supplier

Section 2{107) Taxable Person
Section 2(108) Taxable Supply

* Goods & Services Tax Network {G5TN)
-2 | Levy and Collection of Tax :

e Scope of Supply

« Non taxable Supplies

» Composite and Mixed Supplies
e Compaosition Levy

o Levy and Collection of tax

s Place of Supply
s Value of Supply

4 |inputTaxCredit & Paymentof Tax

» Eligibility for taking Input Tax Credit
* |nput Tax Credit in Special Circumstances
¢ Computation of Tax Liability and payment of tax

il Registration under GST Law

* Persons not liable registration

* Compulsory registration ~
I L] LI |
* Procedure for registration i g
[} ; /
¢ Deemed registration "“Lﬁ“—}\-}
* Cancellation of registration .-~ ~ & ="
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